
	
  
Naviga-on	
  

Mee-ng	
  a	
  person	
  
	
  

!

	
  S&V:	
  In	
  the	
  shopping	
  mall	
  



Adver-sing	
  Shop	
  1	
  

Adver-sing	
  Shop	
  2	
  

	
  S&V:	
  In	
  the	
  shopping	
  mall	
  



Interac-ng	
  

	
  S&V:	
  In	
  the	
  shopping	
  mall	
  



Valorisa-on	
  
PUBLICATIONS	
  	
  
•  Mul6-­‐partners:	
  4	
  conference	
  papers	
  

–  P-­‐ICAPS-­‐16	
  ,	
  GREYC,	
  Sapienza,	
  Planning	
  
–  P-­‐ICSR-­‐15	
  ,	
  GREYC,	
  Sapienza,	
  Robo-cs	
  
–  P-­‐AIIA-­‐15	
  ,	
  All	
  partners,	
  Ar-ficial	
  Intelligence	
  

•  Mono-­‐Partner:	
  	
  2	
  journal	
  papers	
  and	
  5	
  conference	
  papers	
  
–  J-­‐AICOM-­‐16,	
  P-­‐LPNMR-­‐15	
  	
  ,	
  SU,	
  Ar-ficial	
  intelligence	
  
–  J-­‐JVCIR-­‐16,	
  P-­‐AMCM-­‐15	
  	
  ,	
  VUB,	
  Video	
  and	
  image	
  processing	
  
–  P-­‐AAAIFS-­‐15,	
  GREYC,	
  planning	
  and	
  human-­‐robot	
  interac-on	
  
–  P-­‐IROS-­‐15,	
  -­‐ICSR-­‐14	
  	
  ,	
  Sapienza,	
  Planning	
  and	
  Human	
  robot	
  interac-on	
  
Details	
  of	
  the	
  papers	
  see	
  the	
  web	
  site:	
  	
  	
  
h9p://coaches.greyc.fr	
  

1	
  PhD	
  student	
  and	
  3	
  post-­‐docs	
  
	
  



Dissemina-on	
  	
  
•  See	
  the	
  web	
  site	
  h9p://coaches.greyc.fr	
  

	
  
– France3	
  TV	
  	
  
– Radio	
  Blue	
  Normandy	
  
– Newspapers	
  



Next	
  Steps	
  

•  New	
  tasks:	
  	
  
– Escor-ng	
  people	
  and	
  securing	
  an	
  area	
  
– Elabora-ng	
  more	
  sophis-cated	
  dialogue	
  

•  More	
  robust	
  percep-on	
  
– Looking	
  for	
  people	
  and	
  interac-ng	
  with	
  them	
  

•  Improving	
  naviga-on	
  
•  Mul--­‐robots	
  



Conclusions	
  

•  A	
  mul--­‐service	
  robot	
  and	
  programmable	
  
services;	
  

•  A	
  sogware	
  for	
  service	
  robot	
  and	
  independent	
  
from	
  the	
  physical	
  plakorms;	
  

•  Possible	
  deployments	
  in	
  other	
  environments;	
  



Thank	
  you	
  


